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Sports
Making the mayhem: WNBA promotions are eclectic 
By Angela Borchert
SACRAMENTO -- The little girl standing behind the first row of chairs 
at Arco Arena is jumping up and down, screaming her lungs out. 

She does this for the entire game because not only is she there to cheer 
on her favorite WNBA player, she desperately wants the basketball or 
t-shirt, or whatever else Monty, the Sacramento Monarchs mascot, is 
throwing into the crowd. 

During the seven years of its existence, the WNBA has tried to figure 
out ways to draw people into the seats. Unlike its counterpart, the NBA, 
most basketball fans aren't familiar with the Yolanda Griffiths and 
Ticha Penicheiros of the WNBA. 

It's that little girl's screaming voice that speaks volumes to the 
Monarchs' marketing and promotions department. 

"It's all about the fans," said Danette Leighton, the Sacramento 
Monarchs senior director of marketing and business promotions. "We 
have an incredible fan base here . . . fans that have embraced this team."

Faces in the crowd 

Two of those fans, 14-year-olds Alexandra Ruiz of Sacramento and 
Rose Simonian of Placerville, are season ticket holders who think the 
Monarchs need to do more to draw a larger crowd. 

"I wish they were more consistent," Simonian said. "They do lots of 
giveaways and get the crowd into it though. For the few people that 
come, the arena gets pretty loud." 

Both girls play basketball at Cordova High and enjoy the WNBA 
because "the women have more fundamentals." 

"They play with skills, not just dunking all the time," said Ruiz, who 
has been a season-ticket holder since the league's second year. "People 
think that because women can't dunk, they can't play. They are used to 
the NBA." 

The Washington Mystics have been one of the league leaders in 
attendance since becoming an expansion team in 1998. In 2003, their 

Page 1 of 3






